Two Sides sends open letter to Mr Eric Schmidt, Chairman and
CEO of Google in response to the newly announced ‘Go
Paperless in 2013’ campaign.

January 8" 2013, Chicago 0700 EST and London 1300 CET. The following open letter has been sent to Mr. Eric
Schmidt of Google and highlights Two Sides’ concerns that Google and others are trying to promote their
services as environmentally preferable to print and paper whereas there is significant evidence that electronic
communication, and Google’s activities in particular, carry a significant and increasing environmental
footprint.

Mr. Eric Schmidt

Chairman of the Board and
Chief Executive Officer
Google Inc.

Mountain View, CA

USA 94043

Dear Mr Schmidt

We read with some incredulity the news of Google’s encouragement to consumers to ‘Go Paperless in 2013’.
This initiative is accompanied by pictures of trees and US recycling data that presumably is intended to highlight
the environmental benefits that will arise from ‘going paperless’. http://www.paperless2013.org/.

Google is joined in the project by US based organisations HelloFax, an online fax service; Manilla, an online bill
management service; HelloSign, an e-signature service; Expensify, an online expense reporting service; Xero, an
online business accounting service; and Fujitsu, which makes the ScanSnap scanner.

While the products and services delivered by Google are to be admired, this new initiative is clearly another
example of a self interested organisation using an environmentally focussed marketing campaign to promote its
services while ignoring its own impact upon the environment.

Let’s consider the facts:
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Google’s own environmental impact is astounding (1).

e Google uses 2.3 billion kilowatt-hours of electricity a year. This would power 207,000 US homes for one
year, or about 41 Empire State Buildings.

e Data centre power use accounts for roughly 2 per cent of the US's annual electricity consumption.

e For every kilowatt-hour used for computing in a typical data centre, nearly a whole additional kilowatt-
hour is used for running cooling and heating systems.

e 100 searches on Google is equivalent to burning a 60 watt light bulb for 20 minutes, using 0.03Kwh
electricity and 20 gms of carbon dioxide.

e 100 minutes of YouTube video is equivalent to burning a 60 watt light bulb for 13 minutes, using 0.02
Kwh of electricity and 13 gms of carbon dioxide.

e Every gmail user uses 2.2Kwh energy every year and generates 1.2kg of carbon dioxide.

Greenpeace (2) highlights that E-waste is now the fastest growing component of the municipal solid waste
stream. In Europe e-waste is increasing at three to five percent a year, almost three times faster than the total
waste stream. The amount of electronic products discarded globally has skyrocketed recently, with 20-50 million
tonnes generated every year. Electronic waste (e-waste) now makes up five per cent of all municipal solid waste
worldwide.

Studies (3) have reached the conclusion that document reading, if intended to be read more than once or by
several people, may be more environmentally friendly if printed.

A New York Times recent article (4) revealed the extraordinary impact electronic communication is having on
the environment.

In the United States, more trees are grown than are harvested and the volume of trees growing on US
forestland has increased 49% over the last 50 years (5). The amount of US forestland has remained essentially
the same for the last 100 years at about 750 million acres, even though the US population tripled during the
same period (6). Forest cover in Europe is now 30% larger than in 1950 and has been increasing by 1.5 million
soccer fields every year.

Let’s remember that paper is made from wood, a sustainable and renewable product that is an increasingly
valuable resource for the creation of a vast range of sustainable products. Responsibly managed forests are a
critical resource that benefit the environment and also provide wood and wood by-products that are now seen
as a preferred material as society tries to reduce its reliance on fossil fuels. It takes energy to produce paper but
most of it is renewable and, as an example, over 65% of the energy used to make pulp and paper in the US, and
54% in Europe, originates from renewable biomass (7, 8).

So, before encouraging people to go paperless, and particularly inferring that electronic services are better for
the environment, Google and others need to examine their own impacts and perhaps might reflect that, on
balance, print and paper can be a sustainable way to communicate.
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In reality we live in an increasingly digital world and electronic and paper based communication coexist. Each
has environmental impacts and it would be helpful, and more honest with consumers, if organisations would
not try to differentiate their products and services on the basis of spurious and unattributed environmental
claims. Such Greenwash marketing is not only damaging to corporate reputations but also increasingly, we
consider, in flagrant disregard of advertising standards such as those of the U.S Federal Trade Commission and
DEFRA (UK) (9, 10).

We hope that Google reconsiders its participation in this campaign.

Yours sincerely,

Martyn Eustace Phil Riebel
Director, Two Sides UK President, Two Sides U.S., Inc.

(1) Google/Associated Press, Sep 8, 2011, http://en.wikipedia.org/wiki/Google platform
(2) Greenpeace, The e-waste problem.

http://www.greenpeace.org/international/en/campaigns/toxics/electronics/the-e-waste-problem/

(3) Energy Use of Print vs. Electronic Media, Tejo Pydipati October 24, 2010.
http://www.twosides.info:8080/content/rsPDF 288.pdf

(4) The Cloud Factories, Power, Pollution and the Internet.
http://www.nytimes.com/2012/09/23/technology/data-centers-waste-vast-amounts-of-energy-belying-
industry-image.html? r=18&,

5) Society of American Foresters, 2007. http://www.twosides.info/Content/rsPDF 86.pdf

6) USDA Forest Service, 2010. http://www.twosides.info/Content/rsPDF_84.pdf

7) 2012 AF&PA Sustainability Report. http://www.twosides.info:8080/content/rsPDF_255.pdf

8) Two Sides/CEPI. http://www.twosides.org.au/The-European-paper-industry-is-one-of-Europes-biggest-

producers-of-biomass-energy

(9) U.S. Federal Trade Commission, Environmental Claims - Summary of the Green Guides.
http://www.twosides.info:8080/content/rsPDF 267.pdf
(10) DEFRA’s Quick Guide to Making a Good Environmental Claim, UK Department for Environment, Food and

Rural Affairs. Department for Environment, Food and Rural Affairs

ENDS
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About Two Sides

Two Sides is an initiative by companies from the Graphic Communication Value Chain including forestry, pulp,
paper, inks and chemicals, pre press, press, finishing, publishing and printing. Two Sides operates in over 12
countries with membership spanning Europe, the United States and Australia. Our common goal is to promote
the responsible production and use of print and paper, and dispel common environmental misconceptions by
providing users with verifiable information on why print and paper is an attractive, practical and sustainable
communications medium.

Two Sides UK: www.twosides.info
Two Sides U.S.: www.twosides.us

Contacts:

Two Sides UK, Martyn Eustace, e: mje@twosides.info, t: 00 44 1327 262920
Two Sides U.S., Phil Riebel, e: pnr@twosides.info, t: 855-896-7433
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